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THE COMPANY



Chill Ice Cream Co. was founded by three Northeast Ohio Brothers that have a passion
for ice cream. Each day, we make small batches of unique and seasonal flavors on-site
in Akron and in Medina. While we have a few favorites that we keep in constant supply,

you're guaranteed something new and unique is always being created.




MISSION

CRAFTED WITH UNIQUE,
HIGH-QUALITY INGREDIENTS

the finest ice cream to satisfy the palates of adults

Our goal is to take Ohio by Storm, one legendary
flavor at a time. We have set the bar high to offer only
as well as children alike.
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THE MARK



The logo mark is central to the identity of Chill Ice Cream's Branding. As the primary
visual identifier representing the company, the correct usage of the mark is vital in
establishing a unified brand system reflective of Chill Ice Cream's unique product and
mission. The Chill Ice Cream logo, consisting of custom type and graphic elements,
takes its form from the company's name and product. The custom typography is
designed to be playful and inviting to customers both young and old, a reflection of
the company's mission to deliver unique flavors that satisfy the palate of all ages.
The icon, Glacial Cone, depicts a fresh-scooped cone encased in ice symbolic of our
devotion to serving high-quality, small-batch artisan ice cream made daily that we
will always stand behind.



When using the primary Chill Ice Cream logo, a minimum clear space must be
maintained. The clear space is shown in the demonstration. Use of the clear space
ensures the mark will be properly staged and legible in all media. Minimum clear
space can be measured using the small ‘i’ at the same size as it appears in the mark,
and must be maintained on all sides.

When using the primary Chill Ice Cream logo, one must use a minimum height of 1" in
printed applications and a minimum height of 100px in digital applications.



CORRECT USAGE
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USAGE + MISUSES

The examples shown indicate proper and improper use of the Chill Ice Cream mark.
Should an application call for a usage outside of the primary mark, these modifications
may be made. Any alterations must be appropriately scaled to maintain the established
clear space and size minimums. While the mark is designed to be flexible across various
platforms and mediums, certain modifications are unacceptable. Misuse of the mark
includes changing the proportions, use of unrelated colors, and/or placing the mark
over colors, patterns, orimagery that would negatively impact legibility.
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THE MARHE



The Chill Ice Cream signature is a combination word- and icon-mark that can be
applied either in full or in parts. In most applications, the primary mark should be used
in full to represent the brand. If a variation is required, the word mark or icon may be
applied as detailed in the following sections. The primary mark and primary variant may

be used interchangeably so long as established size and spacing minimums are maintained.

The word mark is best used in applications where vertical space is more limited than
horizontal space. Minimum size is for the word mark to be measured horizontally.

For examples of word mark use, see applications sections for email, stationery, website.

Chill Ice Cream's icon, Glacial Cone, is best used in applications where overall

space is limited. It may also be used as graphic element. For examples of icon use,
see application sections for merchandise, marketing, stationery.



LOOK + FEEL



Chill Ice Cream Co. was founded by three Northeast Ohio Brothers
that have a passion for ice cream. Each day, we make small batches of
unique and seasonal flavors on-site in Akron and in Medina. While we
have a few favorites that we keep in constant supply, you're guaranteed

something new and unique is always being created.

Chill Ice Cream uses as many local and fresh ingredients from many
fantastic farms and businesses across Ohio to obtain the highest quality
fruit, nuts and dairy for our ice cream. We certainly are not afraid to
experiment with unique offerings.

Typography plays an important role the Chill Ice Cream brand. All Round Gothic and
Mundial have been chosen to represent the brand as a pair to create a system that is

both expressive and maintains strong legibility across both print and digital media.

All Round Gothic, which can be seen in the logo mark, may be used in applications that
have room for more expressive headlines, call-outs and/or stand-alone type elements
such as mailing addresses and stationery footers. All Round Gothic should NOT be

used for body copy.

Mundial must be used for all body copy, subheads, and caption text. Headlines may
also be set in Mundial.



The Chill Ice Cream brand colors are intentionally light, playful, and nostalgic,

a reflection of the brand's mission and company culture. Inspired by flavors from Chill
Ice Cream's signature line, the colors Lavender and Mint have been chosen to be the
primary representation for the brand. Ice—the brand's secondary color—only appears

in the full-color version of the primary logo, but may be applied as an accent or
background color.



Photographic elements may be used as part of the Chill Ice Cream brand in both print
and digital applications. Allimagery must have a playful and inviting feel, aligning with

Chill Ice Cream's mission and established brand visuals.

Photography must be full color and should primarily feature product and/or other
brand elements. Examples shown demonstrate the brand's photographic style.
Images should be brightly lit with colorful backgrounds that may be either solid or have
light patterning/decoration. White or pastel backgrounds are also acceptable.
Black and white images and color images with dark backgrounds and/or moody lighting

directly conflict the brand's visual style and are not be used.




APPLICATIONS



STATIONERY

LETTERHEAD

ChiLL

ice cream

209 S MAIN ST, SUITE 2
AKRON, OH 44308

CHILL ICE CREAM

Dear John Doe—

I would like to take this opportunity to express my sincere gratitude for the
partnership that we have had over the past year. Your contributions have
been invaluable to our success, and | truly appreciate your commitment to
excellence and professionalism.

Our collaboration has been essential to the growth of both of our businesses,
and | am excited about the opportunities that lie ahead. Your hard work,
dedication, and expertise have been instrumental in achieving our goals, and
| look forward to continuing our partnership in the future.

Once again, thank you for your unwavering support and the trust that you have
placed in us. It has been a pleasure working with you, and | look forward to
many more successful years of partnership.

Sincerely,

PATRICK JAUWORSKI

o

CHILL ICE CREAM
CO-OWNER

234.466.0589 CHILL-ICECREAM.COM

BUSINESS CARD

PATRICK JAWORSKI

Ch:LL B

ice cream
+1 234.466.0589
chill-icecream.com

info@chill-icecream.com

@B @& ¢

209 S Main St Suite 2,
Akron, OH 44308
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INVOICE

©) INVOICE

N Number#
Eellelzrl: 30033121

INVOICE TO:

Catering Client A
Street Address Text, City 555555
Mobile: +55 5555 55555

Email: lorem@example.com

BASIC INFO

Date: 10 Nov, 2021
Account No# 5555.555.5555
Transaction Id# ABC 5555 5555

Total Due:

$2750.00

Item Description Unit Price Quantity Price
Vanilla Cloud $500.00 1 $500.00
catering serv. 250
Lavender Cloud $750.00 1 $750.00
catering serv. 500
Salty Caramel $500.00 2 $1000.00
catering serv. 250
Chocolate Milk + Cookies $500.00 1 $500.00
catering serv. 250
. /
Total: $2750.00
Payment Terms:

Tiis ra volupti to ipsunt ium nes por rerumque Magnimet eosapisi

o

PATRICK JAWORSKI
Co-Owner

ENVELOPE

CheLL 209 s Main st
on Akron, OH 44308

STATIONERY
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Each day, we make small batches of unique and
seasonal flavors on-site; in Akron and in Medina.
While we have a few favorites that we keep in
‘constant supply, you're guaranteed something
new and unique is always being cre:
Varita Tangarie Busbary Srbet Apple ity
OverThaTop utta Pocan PinaCaada Sorbet Foresecato
Phiadelphi Vanit Vogan Bttr ocan
Veganocha BoubonEganos
Chocolat Mik and Cookis Veganvanita NewYorkChassecate.
Vogan Sugar Cookie Banar.
Carame Macchisto
Plum Rising.
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about

Tangerine Raspberry Peach Champagne Sorbet
Blackberry Lemon Grape + Raspberry Sorbet
Black Raspberry Brownie  Tangerine Sorbet

Ginger Peach Rasp. Lemonade Sorbet
Cherry Blossom Pink Grapefruit Sorbet

ify our mailingl ibir nage your updates.
it bi Torms of ivacy Policy.

209 Main St,



MARKETING

PRINT ADVERTISING

small batch artisan ice cream

churned Fresh daily

chill-icecream.com

small batch artisan ice cream

churned Fresh daily

chill-icecream.com

chill
witi.

US.

small batch artisan ice cream

churned Fresh daily

chill-icecreom.com
ice cream

PAGES

Value Added

Shopping local minority-owned businesses

I've spent a lot of time recently
trying to cook healthier. and my
Kitehen soundtrack is often “The
Daily” podeast by The New York
“Times. The June 5 episode. “Why
They're Protesting.” about the out-
ing the death

sends a message.

also runs the online platform, the Great
Unlearn, which encourages participants to.
unlearn what we are normally taught and
relearn issues from diverse perspectives.

Unlearning is what we need now: The incq-
uities in our socicty have always been there,

ery for
of George Floyd by police. has
head. A Black

but the pandemic has exposed them furcher,
with 17 percent of the state’s 5,000-plus

struction worker. Donfard Hubbard.
recounted how he 0ok a lunch
break with a white co-worker and
police stopped him. saying he looked
like a domestic dispute suspeetl. The
officer questioned Hubbard and
asked for 1D before getting another
call. letting him go and flicking his
1D on the pavement. Hubbard wasn't
as upset about getting stopped as he
‘was about his co-worker looking on
and doing nothing.

T've stood back far t0o often, and that
story helped me understand how hurcful
that can be. I should be standing up to
racism and standing with my friends and
neighbors facing discrimination. The issuc
s urgent — action is requircd.

As many sought ways o help, lst of busi-
nesses o support began circulating. For our
annual Shop Local feature, we followed suit
and compiled a guide of minority-owned
businesses in The 330.

On pg. 26, meet anti-racism activ-
ist Rachel Cargle, a Green native who
recently boomeranged back from New
York City and launched Elizaberh's
Bookshop & Wiiting Centre in Akron
0 sell books by minority authors. She

hs being of Black Ohioans,
according to Ohio Health Department
data. As Cargle and other activiss urge, we
can't afford to let the momentum of calls
for racial juseice fade. We need to push for
a future where hate is unacceptable and
everyone is treated equally.

“People at our dinner tables, family mem-
bers, ncighbors at our family events, in
order to not rock the boat, we don't say
things,” she says. *I¢’s time for racists ©
be the ones who are uncomfortable, and
we need to start making shifis in what we
allow to be the norm, in what we allow to
be aceepuable.”

We need to let go of fears of offending.
The last thing a person dealing with rac-
ism needs is to have t0 accommodate
others discomfore. As a white woman,
showing solidarity is not about my jour-
ney of becoming a better person. This
moment is about saying these inequalities
aren't right, so lec’s listen to marginalized
people leading the conversation and sup-
port those doing the work.

Part of unlcarning is being intentional
about what we consume and from who. As
‘many sought answers, sales of anti-racism
books spiked 200 percent this summer,
and “White Fragility” by a white profes-
sor topped the bestselers list. We should

be learning about racism from minority
authors who have experienced it.

Reading books takes us inside others’ worlds.
1 hope our Shop Local feature does the same.
A theme that came up s the importance of
minority representation, and that includes
shop owners behind the counter.

Akron has great programs like Bounce
Innovation Hub’s Mortar accelerator that
helps minority and female entrepreneurs,
bur customers nced to match that support.

“We went through struggles trying o find

our way. Some people, its already laid out.
But for us, we did everything from scratch.
We didn't have a family business that was
passed on to us or anything like that. We
started from the ground and built it all the
way up,” says Preston Clark, a co-owner of
7th Floor Clothing, fearured on pg. 28.

One of the many lessons we're learning
during the pandemic is that our commu-
nity has to prioritize helping one another.
That cyele of mutual support is what'
keeping us afloat.

As we buy holiday gifts, we have the power
t0 support entrepreneurs shaping our com-
munities rather than shopping from corpo-
rations. We all send a message with where
we spend our money.

So lecs unlearn the approach of standing
back. Instead, lec’s relearn how to supporc
our neighbors who need it most.

| Managing Editor Kelly Petryszyn is an

adventure seeker,forever  dreamer and an

avid supporter of #TeamFiona. |

NOVEMBER 2020 | skronlife.com 11
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CHILL_ICE_CREAM

Jees small batch artisan ice cream

ohill_loe_cream churned Fresh daily | TOU DEEE@UE
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CheLL

small batch,
artisan ice cream
churned Fresh daily

Qv

3 likes

chill_ice_cream Beat the heat, chill out at Chill!
#shoplocal #medinaohio #downtownakron
#handmadechocolate #artisanicecream #chillout

May 21, 2022
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ice cream

MONDAY
TUESDAY

HOURS

WEDNESDAY

THURSDAY
FRIDAY
SATURDAY
SUNDAY

CLOSED
12:30-7PM
12-7PM
12:30-7PM
12-8PM
12-8PM
12-7PM




Specially designed for Chill Ice Cream, the Dine-In Flight Tray allows
customers to enjoy the full-cone experience in small or sample size
servings. With two size options—full size and flight size—the tray
also offers a convenient solution for carrying multi-item orders from

register to table.




PRODUCT

Chill Ice Cream in a convenient grab-and-go container. Enjoy our
artisan ice cream at home, on-the-go, or wherever your favorite ice
cream snacking spot may be.

CheLL

Ice cream

Vanill
\_

J
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- MERCHANDISE

APPAREL
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MERCHANDISE ~

TOTE BAG ENAMEL PIN EMBROIDERED PATCH

. J
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CHILL ICE CREAM | 290 S MAIN ST | AKRON, OH 44308 | CHILL-ICECREAM.COM



