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RESEARCH | MARK COMPARISON

STRONG
MARKS

POOR
MARKS

PROFESSIONAL

HOK
ARCHITECTURE

+ Shift in focal point away from center of logo
adds interest to design composition

+ Custom typography; lengthening of ascenders
adds to contrast and higher-end market
associations of serif type

+ Strong legibility and hierarchy

VALLEY DENTAL GROUP, INC.

VALLEY DENTAL GROUP
DENTAL

White dropshadow/glow around logo

- Graphic is more architecture firm than dental

Lacks personality/relevance to services

- Graphic and type lack connection/relation to
each other

RETAIL

1 _ g UNI

QLO

UNIQLO
FASHION

0

+ High contrast and good legibility

+ Consistency in design system and style across
character sets for both Japanese and Latin
alphabets

+ Clean + simple design

+ Custom typography

Chil

y { @E Fi

Company

CHILL ICE CREAM
RESTAURANT

- Outlined text is difficult to read

- Fine details in graphic are difficult to make out/

too complex for image size

- lllustration style clash w/ typography

- Neons on black background have vibrating

effect that decreases legibility and can be
difficult to look at

- Angled wordmark seems distorted; appears

sheared rather than italicized

CORPORATE IDENTITY + GRAPHIC SYSTEMS

SERVICE

MINDWURK

MINDWORK
THERAPY/MENTAL HEALTH

+ Wordmark is playful and encouraging without
coming off as childish or trivializing mental
health issues that could alienate clientele

+ Graphic style of ‘o’ letterform plays off firm
name, implies smile shape

+ Good legibility, color choice is bold without
being aggressive

CARMEN STIDIO
f PHOTINRAPHY.

o B Y LR R S LA D

CARMEN STUDIO
PHOTOGRAPHY

Italic/stylized ‘'C’ clashes/doesn’t match well
visually with main typography; feels redundant/
unnecessary rather than adding interest to
design

Outline on type overlaps and cuts off the
bottom of letterforms above. While this doesn’t
have much of an impact on legibility, it makes
the overall logo feel squished

website URL in logo unnecessary, and leading in
also quite squished/tight to title type

FALL 2022

NON-PROFIT

&

Seattle Children’s

HOSPITAL - RESEARCH * FOUNDATION

SEATTLE CHILDREN'S
MEDICAL & RESEARCH

+ Style and mood of both typography and image
are well suited for target audience; Friendly
and welcoming while maintaining sense of
professional practice and trustworthiness

+ Graphic style blends well with and mirrors
shapes in typography

+ Strong color choice; Muted tones add point of
interest while maintaining the calm and inviting
personality of graphic and type

Akron-Summit County
Public Library

AKRON PUBLIC LIBRARY
PUBLIC RESOURCES

- Type and graphic element feel disconnected/
unrelated conceptually

- Triangle in orange line is confusing; what is it
for/represent?

- Right aligned typesetting isn’t terrible, but the
heavy serif type loses legibility at smaller point
sizes. The personality of the typeface seems a
bit mismatched to the public resource.

MANUFACTURING

KIA
AUTOMOTIVE

+ Custom stylized type

+ Futuristic/space age style reflects company
shift towards a focus on electric vehicles and
sportier, higher-end market targets

+ High contrast and good legibility

TAHOMA

RUBBER & PLASTICS; Inc.

ATahoma Enterprises, Inc. Company

TAHOMA RUBBER & PLASTICS
COMMERCIAL GOODS

- Extraneous/repetitive wording

- Graphic seems unrelated to industry and

products manufactured by the company

- Stepped setting of main logo type feels out
of alignment rather than a point of interest
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SERVICE

CARMEN STUDIO PHOTOGRAPHY
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REFINED SKETCHES

RHYE PIRIE

Rhye Pirie

Company Name

Carmen Studio Photography

Type of Business

Service

Key Words

photography, portraits, event photography, wedding
photography, senior photos, family portrait

Company Mission Statement

Our staff has over 60 years of experience. Photographing
beautiful memories at reasonable prices

Competitors

Michael Mills Photography, Jenna Therese Photography,
JCPenny Portraits, OH SNAP Photo Lab

How have you differentiated them from their competition
Most logos for Carmen Studio’s competitors use script type,
and either have a blatant/obvious use of or avoid use of
camera-related motifs all together. In contrast, the marks
here play with sans-serif or monospace type, and
incorporate camera/photography realted motifs in a more
abstract way.

3. Monogram

1. Pictogram or Icon

-

4. Logotype or Wordmark

CARMEN
-2 -1 @ 4 +2
STUDIO
PHOTOGRAPHY

CORPORATE IDENTITY + GRAPHIC SYSTEMS

FALL 2022

2. Abstract Symbol

| T

ca.rmmnen ctudio

PHOTOGRAS

™™
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#

5. Combination

carren

STUDIO PHOTOGRAPWY




MANUFACTURING

TAHOMA RUBBER + PLASTICS



SKETCHES

RUEBER. + FLASTICS
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REFINED SKETCHES

1. Pictogram or Icon 2. Abstract Symbol

Rhye Pirie

Company Name

Tahoma Rubber + Plastics

Type of Business

Manufacturing

Key Words

rubber manufacturing, plastic manufacturing, rubber supply,
plastic supply, rubber mallets, polyethylene film supplier,
injection molding, plastic extrusion, plastic reprocessing,
plastic repellitizing

Company Mission Statement

Total integration for total dependability. It's more than a
philosophy at Tahoma. It's the way we do business every day.
Competitors

Ohio Precision Molding, Akron Procelain & Plastics Co,

Ruah Polymers Inc

How have you differentiated them from their competition
Many of Tahoma's competitors have logos that feature
highly angular/geometric or industrial forms. The marks
shown here have been designed with more organic shapes
that are relevant to the industry, providing a more
human/approachable look to better reflect the company's
mission statement of dependability.

3. Monogram 4. Logotype or Wordmark 5. Combination

TA/ R WA @EN
/ RUBBER + PI..ASTVICS
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PROFESSIONAL

VALLEY DENTAL GROUP



SKETCHES
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REFINED SKETCHES

1. Pictogram or Icon 2. Abstract Symbol
Rhye Pirie
Company Name
Valley Dental Group
Type of Business »
Professional w» L4
Key Words -
dental, dentist, orthodontist, oral surgery -
Company Mission Statement
Valley Dental Group provides a comprehensive approach to
dentistry: preventative, cosmetic, family and general dentistry
Competitors
Aspen Dental, Locust Dental Center, Summa Health Dental
Center, Akron Smile
How have you differentiated them from their competition
While for obvious reasons, many dental service logos feature
teeth, the marks shown here have been designed to lean into
other or additional elements of Valley Dental's identity. The
primary focus is shifted to the 'Valley' aspect of their company
name, or towards a full smile rather than an individual tooth.
3. Monogram 4. Logotype or Wordmark 5. Combination

VANY

DENTAL

(=) lily
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VECTOR MARKS
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LOGO SPECS

VALLEY DENTAL GROUP

N\ ' /7

A

VALLEY

dental group

N\ ' /7

A

VALLEY

dental group

BLACK + WHITE

COLOR

COLOR ON COLOR 01 COLOR ON COLOR 02

PANTONE

PANTONE PANTONE

P162-16 C P167-6 C

PANTONE
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CMYK RGB
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STATIONERY SYSTEM

VALLEY DENTAL GROUP

N\ /

A.A

VALLEY

dental group

Dear Patient—

| wanted to take a moment to follow up with you after your
recent dental procedure. | hope that you are feeling well and that
the recovery process is going smoothly.

If you have any questions or concerns about your treatment,
please do not hesitate to contact our office. We are committed to
ensuring that you have the best possible dental care and are
always here to support you.

Thank you again for choosing our practice for your dental needs.

We appreciate your trust in us and look forward to seeing you at
your next appointment.

Sincerely,

Dr. Peter M. Paraskos, DDS

General Dentistry
Valley Dental Group

1852 Merriman Rd, Akron OH +1330.867.8354 valleydentalgroupakron.com

A3 11N

Dr. Peter M. Paraskos
DDS, General Dentistry

Contact
+1330.867.8354

1852 Merriman Rd, Akron, OH 44313
valleydentalgroupakron.com




NON-PROFIT

AKRON PUBLIC LIBRARY



SKETCHES
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REFINED SKETCHES

18

Rhye Pirie

Company Name

Akron Public Library

Type of Business

Non-Profit

Key Words

library, public services, public library, books

Company Mission Statement

The Akron-Summit County Public Library provides resources
for learning and leisure, information services, meeting spaces,
and programs for all ages that support, improve, and enrich
individual, family, and community life

Competitors

Cuyahoga County Public Library, Bierce Library

How have you differentiated them from their competition
While books or bookstacks are a a common motif in library
logos, the marks shown here have more of an emphasis on the
reader and local relevance to Akron and the city's architecture.

3. Monogram

1. Pictogram or Icon

4. Logotype or Wordmark

AKRON PUBLIC

ieRARY

CORPORATE IDENTITY + GRAPHIC SYSTEMS

FALL 2022

2. Abstract Symbol

5. Combination

AN

AKRON

PUBLIC LIBRARY

RHYE PIRIE
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LOGO SPECS

AKRON AKRON AKRON

PUBLIC LIBRARY PUBLIC LIBRARY PUBLIC LIBRARY PUBLIC LIBRARY

BLACK + WHITE COLOR COLOR ON COLOR 01 COLOR ON COLOR 02

ALTERNATE MARK PANTONE CMYK

0 HE EHE HE

P125-16 C P125-11C C100 MO C44 MO RO G123 R124 G184

Y41 K35 Y18 KI5 B 123 B 186
PUBLIC LIBRARY

P111-6 C P 115-11 C C70 M24 C30 MO R41 G115 R164 G215
YO K34 YO K4 B 186 B 239
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STATIONERY SYSTEM

AKRON PUBLIC LIBRARY

AKRON

PUBLIC LIBRARY

AKRON
PUBLIC LIBRARY
60 SOUTH HIGH STREET
AKRON, OHIO 44326

JOHN DOE
123321 PARKWAY BLVD.
AKRON, OH, 4431

PUBLIC LIBRARY

MAIN BRANCH

60 SOUTH HIGH 5T,
AKRGN, OH 44326

Pam HICKSON=-STEVENSON
EXECUTIVE DIRECTOR

330.643.9100
AKRONLIBRARY.ORG

AKRON

PUBLIC LIBRARY

“ “1IGH STREET

10 44326

To whom it may concern—

| wanted to take a moment to express my sincere gratitude for your
partnership on our recent project. Your hard work, dedication, and
expertise were invaluable, and | am thrilled with the success of our
collaboration.

I believe that our partnership was a true testament to what can be
accomplished when two organizations come together with a shared
vision and a commitment to excellence. | am proud of the work we
accomplished together and look forward to future collaborations.

Thank you again for your support, and please let me know if there is
ever anything | can do to support your business.

Sincerely,

PAM HICKSON-STEVENSON

AKRON PUBLIC LIBRARY
EXECUTIVE DIRECTOR

330.643.9000 AKRONLIBRARY.ORG




RETAIL

CHILL ICE CREAM



SKETCHES
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REFINED SKETCHES
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Rhye Pirie

Company Name

Chill lce Cream

Type of Business

Retail

Key Words

food service, ice cream, frozen dessert,

Company Mission Statement

Chill lce Cream Co. founded by three Northeast Ohio Broth-
ers that have a passion for ice cream. Their goal is to take
Ohio by Storm, one legendary flavor at a time. We have set
the bar high to offer only the finest ice cream to satisfy the
palates of adults as well as children alike.

Competitors

Mary Coyle's, Baskin-Robins, Handel's, Pav's Creamery,
Dairy Queen, Kenmore Freeze, Skoops

How have you differentiated them from their competition
Chill's existing branding has a playful 80s theme, and while
not well executed, is already rather unique for their market.
The marks here play off this with a neo-twist better suited
for contemporary audiences.

3. Monogram

1. Pictogram or Icon

4. Logotype or Wordmark

HILL

artisan ice credm

CORPORATE IDENTITY + GRAPHIC SYSTEMS
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2. Abstract Symbol

5. Combination
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LOGO SPECS

CHILL ICE CREAM

Ch:LL Ch:LL Ch:LL Ch:LL

ice cream ice cream ice cream ice cream
BLACK + WHITE COLOR VARIANT 01 VARIANT 02
ALTERNATE MARK PANTONE CMYK RGB

Ch:LL

(]
PANTONE PANTONE COLOR COLOR 20% OPACITY COLOR COLOR 20% OPACITY
. P96-1C P124-3C C 18 C 33 C 33 R 204 R 167 R 167
® M 21 M O M O G 196 G 220 G 220

Y O Y 13 Y 13 B 225 B 223 B 223

ice cream K 0 K 0 K 0




STATIONERY SYSTEM

CHILL ICE CREAM

CheLL 209 s main st
Akron, OH 44308

ChiLL

ice cream

209 S MAIN ST, SUITE 2
AKRON, OH 44308

Dear John Doe—

| would like to take this opportunity to express my sincere gratitude for the
partnership that we have had over the past year. Your contributions have
been invaluable to our success, and | truly appreciate your commitment to
excellence and professionalism.

Our collaboration has been essential to the growth of both of our businesses,
and | am excited about the opportunities that lie ahead. Your hard work,
dedication, and expertise have been instrumental in achieving our goals, and
| look forward to continuing our partnership in the future.

Once again, thank you for your unwavering support and the trust that you have
placed in us. It has been a pleasure working with you, and | look forward to

many more successful years of partnership.

Ch:LL

ice cream

Sincerely,

PATRICK JAUWORSKI

o

CHILL ICE CREAM
CO-OWNER

PATRICK JAUWORSKI

CO-OWNER

+1 234.466.0589

chillicecream.com

info@chill-icecream.com

209 S Main St Suite 2,
Akron, OH 44308

@ B & ¢

CHILL ICE CREAM 234.466.0589 CHILL-ICECREAM.COM




INVOICE

CHILL ICE CREAM

INVOICE

- Number#
Eeh:r:elor& 30033121

INVOICE TO:

Catering Client A
Street Address Text, City 555555
Mobile: +55 5555 55555

Email: lorem@example.com

BASIC INFO

Date: 10 Nov, 2021
Account No# 5555.555.5555
Transaction Id# ABC 5555 5555

Total Due:

$2750.00

Item Description Unit Price Quantity Price
Vanilla Cloud $500.00 1 $500.00
catering serv. 250
Lavender Cloud $750.00 1 $750.00
catering serv. 500
Salty Caramel $500.00 2 $1000.00
catering serv. 250
Chocolate Milk + Cookies $500.00 1 $500.00
catering serv. 250
-~/
Total: $275000
Payment Terms:

Tiis ra volupti to ipsunt ium nes por rerumque Mmagnimet eosopisi

i

PATRICK JAWORSKI
Co-Owner




PRINT ADVERTISEMENTS

CHILL ICE CREAM
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sends a message.

R UERURIC 0L time recently also runs the online platform, the Great b learning about racism from minority
Bk ealthier, and my Unlearn, which encourages participants to  authors who have experienced it
T o madizack Is oftca “The alen i wearenormal clghe o B80S S

Daily” podeast by The New York teeam s fom divere pespecives. [ 18 008 s,
Times. The June 5 episode. “Why Unlearning is what we need now. The ineq- A theme that came up is the importance of
\ They're Protesting.” about the oul-  yicies in our society have always been there,  minority representation, and that includes
ery for reform following the death  buc the pandemic has exposed them further, — shop owners behind the counter.
of George Floyd by police. has with 17 percent of the state’s 5,000-plus. -
Ay irus deaths being of Black Ohioans,  AKTon has great programs like Bounce

/ tion worker, Donfard Hubbard, _sccording to Ohio Health Deparument Innovation Hubs Morar aceeleror that
recounted how he took a lunch lara. As Cargle and orber scrivists urge, we = mipociyjend el EatreprenEes)
break with a white coworkerand  car afford to e the momentum of calls DU customers need 0 march that support.

police stopped him. saying he looked  for racial justice fade. We need to push for  «\e went through struggles wying to find
like a domestic dispute suspeet. The @ future where hate is unacceprable and our way. Some people, its already laid out.
officer questioned Hubbard and everyone is treated equally. But for us, we did cverything from scratch.
asked for 1D before getting another —.p 1o dinner tables, family mem. Ve didnt have a family business that was
call, letting him go and flicking his bers, neighbors at our family events, in passed on to us or anything like that. We
ID on the pavement. Hubbard wasn't e (o not rock the boar, we don'esay ~ *2ted from the ground and built icll the

as upset about getting stopped as he (hings” she says. “Ics ime for racists o Y3 U 3ys Preston Clark, a co-owner of
| was about his eo-worker looking 0n  be the oncs who are uncomfortable, and 7 Floor Clothing, feaured on pg, 28.

and doing nothing. we need to start making shifis in what We e of the many lessons we're learning

| Tve sood back far too often, and that allow o be the norm, in what we llow 1 during the pandemic is tha our commu-
s s e e T A iy has to prioritse helping one another.
that can be. I should be standing up o We need to let go of fears of offending. 13t eycle of mutual supporc s what's
racism and standing with my friends and  The last thing a person dealing with rac-  Keeping us afloat.
neighbors facing dis;crimiq-rian. Theissue  ism needs is to have to accommodate ‘As e by bolidsy gif e Bave the power
s urgent — action is required. others’ discomfort. As a white woman, g support entreprencurs shaping our com-

As many sought ways o hel, lists of busi-  S1O"ing solidarty is not about my jour- - munitis raher chan shopping from corpo-
sty supmortbegan chcating. Foroue "€ O becoming a becter psson. This rions, Weallsnd a message with where
annual Shop Loca fearure, we followed suie  MOMen® is about saying these inequalites e spend our money.

? e aren't right, so lecs listen to marginalized
:ﬁwm’“:,‘:’.;hi“s";;“’“"‘“"""w“‘d people leading the conversation and sup- 0 lecs unlearn the approach of snding

S Ry back. Instead, I rlearn how (0 supporc
our ncighbors who need it most.

small batch artisan ice cream small batch artisan ice cream small batch artisan ice cream

On pg. 26, meet anti-racism activ-

Part of unlearning is being intentional

i Rachel Cargles 3 Cocen mative who i what we consume and from who, As | Nnaging Edtor Kty etysn o0
ey boomemnged bak om New 2 e of im0 0, ittt
Rt cd Elsabechic books spiked 200 percent this summer, avid supporter of eamfiona. |

Bookshop & Writing Centre in Akron

t0'selllbooks by misority authors. She I o bl

sor topped the bestselers list. We should

churned Fresh daily churned Fresh daily | churned Fresh daily

he
Ee crel:.r!: chill-icecream.com chill-icecream.com ch!l.l-

ice cream

chill-icecream.com NOVENBER 2020 | skrontifecon 11
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SOCIAL MEDIA ADVERTISMENTS

CHILL_ICE_CREAM
Posts

chill_ice_cream

Qv

3 likes

chill_ice_cream Beat the heat, chill out at Chill!
#shoplocal #medinaohio #downtownakron
#handmadechocolate #artisanicecream #chillout
May 21, 2022

W chill_ice_cream

=

small batch artisan ice cream

churned Fresh daily 4 ’4 TOU DEEE@UE
5 A TREAT <

small batch,
artisan ice cream
churned Fresh daily

TOU DeSERVE
A TREAT

Ch:LL

ice cream
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SIGNAGE

RHYE PIRIE

CheLl |

ice cream

HOURS

MONDAY CLOSED
TUESDAY 12:30-7PM
WEDNESDAY 12-7PM
THURSDAY

FRIDAY

SATURDAY

SUNDAY

J 3
T L

— _____Mf Bttt
} {

A A
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WEBSITE

G% momMOATOD:

@ Chrome File Edit View History Bookmarks Profiles Tab Window Help 71 & O R~ M A DO O T 3 = Tue Nov 29 10:02 AM

e o P Chill Artisan Ice Cream - Fresh X 4

o x @o@ » 0P : &

€« > C @ chill-icecream.com

e

€5 C b s G% momMOATOD:

seasonal flavors on-site in Akron and in Mediina.
While we have a fow favorites that we keep in
constant supply, you're guaranteed something
new and unique is ahways being cre:

N Y S
- - -
Each day, we make small batches of unique and {
. |

Vanila Gloud Tangarie Busbary Srbet Apple ity
OuurThe TopButerPocan PinaCasda Black ForestCake
Phiadlphi Vanila Vogan Bttr ocan HotChocelste
Vegantocha BoubonEganos
Chocolat Mik and Cookis Vegan anita NewYorkChassecate.
Saty Caramel Vogan Sugar Cookie Banona Foster
Carame Macchisto
Pl Rising.
Varitahip
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HTML EMAIL

CHILL ICE CREAM

HTML EMAIL

NEW!!

summernr
seasonal

=

Flavors |

explore >>

CELEBRATE
THE START
OF SUMMER

NEW!!
summernr

seasonal
Flavors ('
o

explore >>

CELEBRATE
THE START
OF SUMMER

GET 25% OFF SINGLE SCOOP CONES,
DOUBLE SCOOP CONES, AND SELECT
FLAVORS OFTO-GO PINTS!

TO REDEEM COUPON:
SHOW THIS EMAIL TO YOUR CASHIER OR
USE CODE 'SUMMER25’ AT CHECK OUT ONLINE

shop online >>

LANDING PAGE

P Chill Artisan ice Cream - Fresh X
€ s c mo@ o »=O®D:

menu locations El'l 'LL about contact

CELEBRATE
THE START
OF SUMMER

GET 25% OFF SINGLE SCOOP CONES,
DOUBLE SCOOP CONES, AND SELECT
FLAVORS OF TO-GO PINTS!

seasonal Flavors

Tangerine Raspberry Peach Champagne Sorbet
Blackberry Lemon Grape + Raspberry Sorbet
Black Raspberry Brownie  Tangerine Sorbet

Ginger Peach Rasp. Lemonade Sorbet

Cherry Blossom Pink Grapefruit Sorbet




CUSTOM PHYSICAL APPLICATION

CHILL ICE CREAM

CONCEPT DEV PARTS | 3D EXTRUSION FULL MODEL | COLOR EXPERIEMENTATION
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CUSTOM PHYSICAL APPLICATION

CHILL ICE CREAM

DINE-IN CONE FLIGHTS

Specially designed for Chill Ice Cream, the Dine-In Flight Tray allows
customers to enjoy the full-cone experience in small or sample size
servings. With two size options—full size and flight size—the tray
also offers a convenient solution for carrying multi-item orders from

register to table.



ICE CREAM PINT CONTAINERS

CHILL ICE CREAM




MERCHANDISE

CHILL ICE CREAM

APPAREL

Chil

ice cream




MERCHANDISE

CHILL ICE CREAM

EMBROIDERED PATCH

ENAMEL PIN

TOTE BAG
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